
 
 
February 8, 2010 
 
 
Byron Allen, Chairman & CEO 
Entertainment Studios, Inc. 
9903 Santa Monica Blvd., Suite 418 
Beverly Hills, CA 90212 
 
 
Dear Mr. Allen, 
 
The Young Icons is a television program that provides educational and 
informational segments exposing the target audience of young viewers to 
accomplished ‘teens’ that have set goals and are giving back to their communities 
as mentors, scholars, entrepreneurs and philanthropists.  Each guest shares their 
personal stories of what motivated them to take on their passion and/or focus in 
their chosen field of endeavor. One guest’s message inspires young audiences to 
“never let age hold us back, no matter how old you may be”.  Parents play an 
important role in supporting their ‘young icons’.  As one parent stated, “You can 
take a simple idea and turn it into something that can help an awful lot of people.” 
The program provides a motivational and inspirational message that empowers 
audiences of all ages that hard work; dedication and looking beyond ourselves 
will pay off for everyone.  
Each segment of The Young Icons delivers an educational and informational 
message that supports current social, intellectual and emotional aspects of 
children ages 13 and up.  Attributes and advice emphasized by guests instill a 
grounded balance of priorities, commitment, and perseverance children can apply 
to their lives.   
Based on my extensive experience as an educator and principal in public 
education, it is my sincere opinion that the series The Young Icons complies with 
the FCC Children’s Television Rules by furthering the educational and 
informational needs of children 13 years of age and up. 
Sincerely, 

 
Barbara J. Pierce, MA Ed. 
Educational Consultant 


